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Where are you based?
 
I live in Brooklyn, NY. 
 
What is your job in the wine industry?
 
I am an importer, I am The Piedmont Gal of the The
Piedmont Guy. We are a national boutique importer of
only wines from the Piedmont Region of Italy. I also do
some consulting, which is largely focused on selecting
small to medium-sized wineries and connecting them
with North American importers, but I’ve also done
promotional campaigns with regional entities and PR
agencies.
 
What is your perception of the wine business during
the Covid-19 emergency?
 
The wine business has been turned upside down.
Obviously, without restaurants, and more importantly,
dine-in restaurants with elaborate beverage programs,
a major channel for all fine wine has been blocked
completely. All of the wines and wineries that I work
with are particularly suited to and popular with
restaurants. I can’t talk about restaurants without
suppressing a sob for all the amazing people that I have
the pleasure to work with that are now out of a job in
an industry with a long and dark road ahead of it.
 
 
 
 
 
 
 
 
 



What do you think are the main challenges for
the wine business right now? 
 
Right now, I think it’s fascinating to see how
consumers are adapting to this new reality and
how they are embracing e-commerce.
Personally, if interstate shipping could be
liberalized – it’s absurd how we allow such
anti-competition laws to exist in the US
exclusively in the alcohol industry – e-
commerce could be the future for fine, small-
production wines. People seem way more
interested in education right now…I’ve been
doing tons of virtual tastings with small to
medium sized groups of people, organized by a
retailer who provides the wines to taste. It’s
been really productive and necessary when you
work with such esoteric wines.
 
What do you think could be done to overcome
them? 
 
I think we’re all figuring it out right now. Things
change so quickly right now. We’re having to
ship customers full bottles as samples because
we can't go taste with them, we post new
arrivals on our Instagram page. We’re investing
in our value selections to keep the lights on
while we work towards the next chapter of this
industry. If there’s one positive thing to be had
out of this catastrophe, it’s that there will be
serious innovation to come out of it and
hopefully some much needed structural change
for the wine world.
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How do you think this emergency will change the wine world?
 
On the other hand, retail is going crazy. It’s very encouraging to see how people still really want to drink
wine! National wine sales are up 30% YTD, that’s a silver lining to this mess. Let’s hope that there will
continue to be enough money out there for people to keep supporting the incredible network of people
that make this industry so fun and dynamic.
 
What has already changed in your job? 
 
While I fear I won’t be able to help a number of the wineries I was promoting through my consulting right
now – they are just not easy sells in a retail environment especially without any sales history – The
Piedmont Guy is hanging in there. We’ ve found a lot of awesome retailers around the country who’ve
been really supportive and expect more to come. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


