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On my Instagram and Facebook handle, I try to share many Lockdown experiences around cooking food at
home and sometimes drinking my favourite beverages, but always with a lot of history and culture
associated with this.
 
How did your approach to the wine business changed after this emergency? 
 
We are all not being able to travel. That is a big loss. However, ideas of cross cultural exchanges, including
around wine can still be communicated on social media in intelligent and sensitive ways.   
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What is your perception of the wine business during the
Covid-19 emergency?
 
In India, the wine business was driven by bars and
restaurants, and events such as weddings and parties. The
business has been impacted severely because of
restaurants shutting and social distancing. Liquor shops
were also closed during the lockdown for almost two
months and have just opened again in some areas. While,
urban, middle class Indians were drinking in their homes, all
these factors have impacted the wine business severely
both in terms of demand and supply.
 
What kind of activities are you doing to reach your
customers/followers?
 
Right now, it is ethically wrong to push products. And in
any case, I believe in education around food and beverage
instead of PR campaigns. 
 
 
 



Is there anything of the wine business before the emergency that you think we can leave behind? 
 
Yes, all the superfluous things like blindly following "trends", or "rules" can be left behind. As many more
people live more authentic lives, the goal must be on judging what truly appeals to us or is in sync with us.
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*In the "VOICES" section of The HUMANS of Wine Project, we decided to keep the original version of the text that we receive in order
to respect the value of their words.

What do you wish we should retain from
what is going on to better approach the
market once is over? 
 
We must market wine in a way where
people explore it better and learn to know
what they love or not, what is their
personality and taste and what is the wine's
personality, rather than blindly following
something.
 
One thing from this Covid time you would
bring with you and one you would leave
behind.
 
A greater awareness of life, our
interconnectedness. I would want to leave
behind all that is fake,  negative or which
does not give us satisfaction and joy. But
above all, I do wish, the world remains a
connected place for all of us.


