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How do you think this emergency will change the wine world?
 
Hopefully, we will see the wine world get smarter about diversity in wine since the internet is a big piece of
the puzzle. At this point everyone is drinking a little more wine and trying new things. The people taking
these  sips come in all shades and come from all backgrounds. Certain communities tend to not be
represented in wine photos or be included in wine conversations. It’s a good time to think about tapping
into these consumers. It will make the wine world stronger.
 
What has already changed in your job?
 
New York has a busy wine scene. I’m used to being out and about at wine lunches and dinner as well as
launch events, but this situation has changed the game. Now winemakers are sending me exclusive
previews of wine or I get asked to be a part of virtual tastings. It’s interesting because on one hand I love it. I
can make the food that I want to pair with the wine. However, there’s nothing like having a meal with the
winemaker and seeing what he/she would pair with the wine as I get certain insight on grapes or the
harvest.
 

 
Where are you based?
 
I’m based in New York City. I spend most of my time
sipping in Manhattan and Brooklyn. But I get to pair home
cooked meals with wine in the Boogie Down Bronx.
 
What is your job in the wine business?
 
Culinary Historian, Wine Influencer & Content Creator.
 
What is your perception of the wine business during the
Covid-19 emergency?
 
I’ve noticed a bit of panic and people not knowing what to
do. This is in all areas of the business from writers,
importers, ambassadors, and on and on. People are
starting to do more outreach online through happy hours,
virtual tastings, and interviews with winemakers to get
the latest information. It appears that winemakers seem
to be keeping calm. I’ve gotten some lovely emails from
them about what is going on with their harvest. Basically,
the show must go on!
 
 
 
 
 
 
 



What do you think are the main challenges for the wine business right now?
 
I think there are challenges with keeping consumers engaged. It’s great to reach out to wine writers or
influencers, but most of them are mainly reaching people in the business already or people who already
know wine. Most wine brands want to be written up in popular wine publications, but a majority of
consumers don’t read those magazines, so creativity is crucial. It can be hard to stand out in a crowded
market. Drinkers can be fickle. Right now affordable wine is what people are looking for so they get more
bang for their buck.
 
 
 
 
 

jumping on anything that’s new. I like to share different content on different platforms since it’s common
for people to follow on more than one platform. The type of content I create goes from photos, videos, and
music playlists to pair with wine.  I also podcast and have a newsletter which is a wonderful way to connect
with followers.
 
How is promotion of wine going to change?
 
This is an interesting question, it’s hard to predict which way the industry will go. Influencers will continue
to play a part in it as well as social media since wine tourism will take a bit to get back on track. I have a
feeling wine brands will begin to take more of a personal approach to consumers when things open back
up.
 

*In the "VOICES" section of The HUMANS of Wine Project, we decided to keep the original version of the text that we receive in order
to respect the value of their words.

What do you think can be done to
overcome them?
 
The goal should be to look for those who
are reaching wine drinkers who want to try
new things or want to step up their wine
game. Being open to different ways of
reaching people will be key to success.
There are so many ways to get information
on social media, it’s time to try new avenues
to cut through the noise. Instagram live and
Facebook live have so much traffic, time to
think about unique ways to be on social
media platforms. Partnerships and finding
ambassadors for brands would be a good
way to go.
 
What are your activities on social media?
 
Social media is how I have built a brand that
reaches people around the globe. I tend to
be on every major platform, including  


